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REZUMAT

Acest proiect: Design-concept “Identitate graficd departamentul DIP” are la baza
cercetarii aspectele importante pentru a crea o comunicare vizuala reusita.

Lucrarea incepe cu analiza si explicarea termenilor de bazd din domeniu, si istoria
identitdtilor grafice. Preliminar definirii unui limbaj vizual este necesar de cercetat bine obiectul
pentru care se va forma aceasta identitate. Trebuie sa fie clare aspectele principale pentru a putea
crea o identitate care transmite acelasi mesaj si are la bazd aceleasi principii ca si obiectul
cercetat.

Este necesar de a alege corect materialele si directia in care se va dezvolta aceasta
identitate. Valorile pe care le promoveaza obiectul cercetat trebuie sa fie exprimate clar prin
identitatea vizuala.

Intr-un final am creat o identitate grafica pentru departamentul DIP care la sigur se va
intipdri si va crea emotii pozitive publicului tinta.

Lucrarea este organizatd in 5 capitole dupa cum urmeaza in tabelul de mai jos:

Denumirea de compartiment pagini | figuri
1| COMPARTIMENTUL TEORETIC 9 3
2| COMPARTIMENTUL DE ANALIZA A ANALOGURILOR 6 14
3| COMPARTIMENTUL DE ANALIZA A IMPACTULUI BRANDURILOR 2 0
4| REGULILE DE ELABORARE A MANUALULUI DE IDENTITATE 5 6
5| ARGUMENTAREA VARIANTEI PROPUSE 10 11
CONCLUZII 1 0
BIBLIOGRAFIE 1 0




SUMMARY

This project: Design-concept “Visual identity department DIP” has at its core, important
issues in creating a successful visual communication.
The paper begins with the analysis and explanation of basic terms in the field, and the history of
graphic identities. It is necessary to define the purpose for which this identity will be formed.
The main aspects need to be clear in order to create an identity that conveys the same message
and is based on the same principles as the object of the investigaton. It is necessary to choose the
materials and the direction in which this identity develops. Values promoted by the object of
research must be clearly expressed through visual identity. Finally, we created a visual identity
for the DIP department that will surely be remembered, and will create positive emotions for the

target audience. The paper is organized in 5 chapters as follows in the table below:

Name of the department pages | figures
1| ANALYTICAL SECTION 9 3
2| ANALOG’S SECTION 6 14
3| BRANDING IMPACT 2 0
4/ BRANBOOK RULES 5 6
5| PROJECT 10 11
CONCLUSIONS 1 0
REFERENCES I 0
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